
RECRUITMENT & COMMUNICATIONS

COORDINATING RECRUITMENT & 
COMMUNICATIONS EFFORTS TO 

ENHANCE THE CAFNR EXPERIENCE



UNIVERSITY 
RECOMMENDATIONS 

• Improve user experience 
on the website

• Develop a video content 
strategy

• Develop a unified 
approach to recruitment

• Utilize the brand
• Clearly articulate how 

programs tie to CAFNR



NEW MATERIALS: TRIFOLD



NEW MATERIALS: TRIFOLD



NEW MATERIALS: ROAD PIECE



NEW MATERIALS: ROAD PIECE



NEW MATERIALS: NEW STUDENT POSTCARD



NEW MATERIALS: DEGREE PROGRAM VIDEOS
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Events

• photo



NEW MATERIALS: SHOW-ME DEGREE EMAILS



EVENTS
• Discovery Days: 3 per year – 15-20 average 

participation size
• CAFNR Admitted Students Day: 143 admitted 

students in attendance
• Life Sciences Quest: 35 top students from 

around Missouri selected



VISITS & TRAVEL 
• College Fairs: traveled to 45 in Fall 2022 

semester
• National FFA Convention: 300 students 

talked to
• High School Group Visits: 8
• Career Exploration Days: 6



MEETING TOGETHER
• Recruitment meets biweekly with Web & 

Social Media Strategist
• Meet with CAFNR Communications team 

twice per semester 
• CAFNR News Strategist meets with Dr. 

Garton about CAFNR Experience stories and 
highlighting interesting courses
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